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Top: Onstage at Tokyo Garden 
Theatre, Japan, 12 March 2023 
Bottom: “It was just like having 
one of your mates there” — Martin 
Compston joins Arctic Monkeys for 
The Big Issue, Sziget Festival, 
Budapest, August 2022 


rctic Monkeys are the UK’s best and 
most vital band. As this UK and Ireland 
leg of their global tour kicks in, with 

the majestic cinematic funk of The Car 
at the fore, we’re reminded that while 
they are always changing, they remain 
gloriously, recognisably Arctic Monkeys. 


This souvenir programme is a celebration 
of the band on the road, and of their 
long-standing relationship with another 
British icon, The Big Issue. 


Inside there are exclusive photographs 
of AM on and off stage in recent 
months and an interview with drum 
titan Matt Helders. 


This homecoming tour is “like a victory 
lap,” says Helders, and this souvenir 
programme is the only place you'll find 
these images and the new interview — 
about the feeling within the group, how 
they are incorporating new songs into 
their barnstorming live set, and life on 
the road 20 years into their journey. 


He also reveals why Britain’s best band 
continue to work with and support 

The Big Issue. “The obvious reason is 
the good work that they do... but it’s 
not just that. It is good journalism as 
well as being a good cause.” 


Proceeds from the sale of this 
programme go directly to Big Issue 
to boost their work helping the most 
vulnerable in society. 


Above: Matt Helders, Tokyo Garden 
Theatre. Helders gave The Big Issue 
the exclusive inside story of Arctic 
Monkeys’ biggest tour yet with the 
help of Zackery Michael's previously 
unpublished photos from 

the Asian leg of The Car Tour, 
February — March 2023 


“Everyone seems to be having 
a good time.” 


This is Matt Helders reporting 
from inside the Arctic Monkeys 
camp. More than 50 dates into 
their marathon global tour, he 
confirms that the band is in fine 
form, both on and off stage. 


Helders is in Amsterdam ahead 
of the second of two shows in 
the city when he calls. It’s his 
birthday the next day. The band 
will have a day off. If you need 
further proof that this is a well- 
planned and well-executed tour, 
look no further. 


“Haha — yes, it’s worked out 
pretty nicely,” Helders grins. 
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THE VIEW 
FROM THE 
AFTERNOON 


The tour has, Helders says, 
been going like a dream. When 
it began, it had been more than 
three years since the end of the 
Tranquility Base Hotel & Casino 
Tour. And the world changed 
during that time. 


Before they holed up in Suffolk 
during the Euros in 2021 to create 
their latest masterpiece, The Car, 
the global pandemic had kept 
bands off the road and fans dis- 
tanced from the music we love. 


“It all seems like a bit of a cele- 
bration,” says Helders, of the tour 


so far and of the band reconnect- 
ing with fans around the world. 


“We’ve done alot of albums now. 
This is the seventh one. So we’re 
playing all this material from 
our whole career, which has 
been more than half our lives. 
| don’t know what it is about 
this time — maybe it’s just me, 
particularly, having a lot of fun. 


“But | think there is also a feeling 
of relief and celebration among 
everyone. Not just us, but every- 
one watching, especially after 
the last couple of years.” 


Above: “It ain’t a holiday” — 


touring member Tom Rowley, 
Jamie Cook and Matt Helders 
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This tour began with summer 
2022 festival dates before The 
Carwas even out of the garage. 
The band debuted / Ain’t Quite 
Where | Think | Amlive at Zirich 
Openair Festival on 23 August. 
The day after, The Car was offi- 
cially announced. And boy, was 
it worth the wait. 


Right: “Perhaps it’s time that you 
went for a walk” — Alex Turner, Tokyo 


There’d Better Be a Mirrorball 
was the first track released 
from The Car—- complete with 
a video filmed and directed by 
Alex Turner - on 29 August 2022. 
And their comeback interview — 
given to The Big Issue, of course, 
at the Sziget Festival in Buda- 
pest — was unleashed the very 
same week. 


In the lead-up to the album’s 
release on October 21, songs 
from it were drip-fed into the live 
set. Incorporating the sparse, 
swaggering, cinematic funk of 
The Car, with its melancholy 
orchestral arrangements, into 
a set still full of AM-era riff-roar- 
ing bangers is an ongoing pro- 
cess that the band have worked 
on through Europe, to Asia, 
and to Australia. With the lux- 
ury of seven beloved albums to 
choose from, they have taken 
their time. 


“That’s the fun bit and the 
challenge at the moment,” 
says Helders. “We used to 
make records that you could 
just play live the next day and 
it would sound the same. There 
was just the four of us doing 
what we do, so it was fine. 


“But now it’s a bit more elab- 
orate. And the interest comes 
from trying to recreate that live 
and bring it to the stage and 
do it justice. We’ve probably 
put more effort into this record 
than we ever have before. So 
therefore, we have to do that 
live too. 


“We are still throwing ones in 
that we haven’t played that 
much. We did Big Ideas the 
other day, which we hadn’t 
played much. I’m always sur- 
prised by the fans’ response 
to the first two notes of a new 
song. They know what it is. 
There’s a bit of a cheer for it. 
That never gets old.” 


Below: “Put your heavy metal to the 
test” - Jamie Cook, Filinvest City 
Events Grounds, Manila, Philippines, 
6 March 2023 


Not many bands can do this. Not 
many bands in music history 
have started their career with 
seven albums of such high qual- 
ity. Doing all that while evolving 
and expanding the sound makes 
it even more impressive. We 
might even have to start talking 
in terms of The Beatles. 
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When putting a setlist together 
for The Car Tour, Arctic Mon- 
keys have two or three squads 
of songs that are equally 
impressive, equally entertain- 
ing, equally competitive. 


Back in Budapest, talking to The 
Big Issue, Turner compared their 


catalogue to Manchester City’s 
squad in terms of its strength 
in depth (while feeling slightly 
queasy about both the com- 
parison and the football team). 
Helders agrees. “We didn’t 
necessarily know it would go 
as well as it has gone,” says 
the drummer. 
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Above: “Deep devotion” - The adoring Tokyo Garden Centre crowd give the Monkeys the star treatment, March 12, 2023 
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“How do we make seven albums 
worth of material fit into an hour 
and ahalf? There are some songs 
that we need to play. There are 
some songs that we will never 
not play live. We'll play / Bet You 
Look Good on the Dancefloor 
every time. Because we sort of 
have to. But it is fun to do as well. 
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“There have been moments 
where we felt like we were doing 
karaoke of our own band. But 
now we’ve got such options for 
variation there’s a newfound 
love for the songs we play. And 
the new record has allowed us 
to bring older songs back ina 
new way. Some of these new 


songs have made more sense 
of some old ones. Or we can 
do different versions that fit in 
a bit more. We’ve been doing 
Suck It and See again, the song. 
We do a different version that 
starts with just piano and sing- 
ing before the band comes in. 
And it suits the set more. 


“Some shows we are only doing 
one or two from the first album. 
And it almost goes unnoticed. 
That was the big crazy record, 
but there has been so much since 
then so it doesn’t seem to bother 
people. These shows have been 
quite heavy on the AM songs. 
Worldwide, that was the big one. 


“So in a way all that does make 
it more of a show these days. 
That’s why we care more about 
what it looks like so much now. 
It is more of an event. 


“It is along time to sit and watch 
somebody, so it’s good to have 
that dynamic range.” 


There is a strong argument to be 
made — and these new images 
from The Car Tour certainly 
back it up - that Arctic Monkeys 
have never looked sharper. The 
band’s style has evolved along- 
side the music over the years. 
But have they ever looked more 
like a unit? 


“| think there is a certain amount 
of confidence there now,” says 
Helders. “Once you know you 
can do something, you can relax 
and let go of a few of the try- 
hard parts of it. The natural part 
comes out and that happens to 
look OK with us.” 


Right: “Sunglasses indoors, 
par for the course” — Alex Turner 
backstage, Tokyo 
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It’s not just the sound that has 
been honed for The Car. Arctic 
Monkeys’ stage show has been 
coming together. The Big Issue 
was there in Budapest the night 
the giant mirrorball that forms 
the backdrop of The Car's stage 
set was unveiled for the first 
time. And the staging has grown 
along with the venues as the 
tour has progressed. 


“There’s a lot more thought 
put into that these days. It’s so 
much more dialled in and more 
detailed,” says Helders. 


“There have been hints of the 
stage set revealed during the 
first part of the tour. It has been 
fully designed, a lot of it by Alex, 
and it’s been along time coming.” 


Arctic Monkeys, says Helders, 
are fully ready to embrace the 
band they have grown into. To 
embrace the fact that they can 
not only fill stadiums with their 
crowds and their music, but also 
their performance and staging. 


“You’ve got to admit who you are 
by the time you play stadiums. 
You have to deliver something 
a bit extra,” says Helders. 


“When we first played arenas, 
we were always trying to make it 
look smaller because we didn’t 
feel ready yet. 


“It was like, ‘We’re still a little 
tight-sounding indie band’. But 
now we’ve embraced it. The 
showmanship is there.” 


Below: “A revelation or your money 
back” — Alex Turner and Jamie Cook 
giving it the old razzmatazz, Zepp 
Osaka Bayside, Osaka, Japan, 

15 March 2023 
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Above “Giving it the old romantic 
fool” — Alex Turner, Osaka 
Right: “In the eye of the storm” - 
Nick O'Malley provides the low 
end, Osaka 


CERTIFIED 


Arctic Monkeys are preparing to 
up the showmanship and staging 
forthese stadium shows. So what 
was the first stadium show Matt 
Helders ever went to as a fan? 


“| think it was Oasis at The City 
of Manchester Stadium in 2005 
(after they’d moved from Maine 
Road). | also used to watch 
Oasis’ ...There and Then VHS 
[featuring tracks from their Earls 
Court ’95 and Maine Road ’96 
shows] every day after school. 


“So | always had an idea of what 
a stadium gig was like. Oasis 
were the epitome of that when 
| was akid. | also saw Beyoncé a 
while ago — and that was pretty 
good. | think Beyoncé and Oasis 
covers my full spectrum.” 


Is it an extra buzz playing foot- 
ball grounds? 


“| was talking to a friend the other 
day who is a huge Arsenal fan. 
And it’s very weird to see their 
fixtures on their website and 
then it says: ‘Arctic Monkeys 
Live’. Wow. As football fans, 
it is fantastic.” 


Over the course of the tour to 
date, the band have revisited 
old friends and made new ones. 


“We've picked up a few air miles 
since we saw you in Budapest,” 
Helders smiles. “This European 
leg has been really good, Aus- 
tralia was brilliant and Asia was 
great because we went to a lot 
of places we haven’t been to 
before. So to realise how many 
people there were interested in 
watching us was exciting.” 


Few bands manage to release 
one album that makes the gen- 
erational impact of Arctic Mon- 
keys’ 2006 debut, Whatever 
People Say!Am, That’s What I’m 
Not. To then repeat the success 
and build on it globally, as they 
did seven years later with AM, 
is unprecedented. 


“| noticed in Asia, because we 
didn’t go there on the last tour, 
that the audience was not just 


Above: “Aces up your sleeve” — Matt 
Helders on vocal duties, Singapore 


eight years older than it was 
last time. There are young kids 
as well. There is a new gener- 
ation. Maybe I’m naive, but | 
just didn’t expect to see that 
new young generation on this 
tour. It’s really cool to see these 
kids who just love music and 
are soaking up as much as they 
can. Seeing people who want to 
listen to new music from an old 
band is really nice.” 


Helders referring to Arctic Mon- 
keys as an ‘old band’ startles 
both of us. They may be seven 
albums in, but Arctic Mon- 
keys still feel in the first flush 
of youth. That initial excitement 
and energy is still there. The 
creativity is not just undimmed, 
it shines brighter than ever. 


“Even just saying that | was like, 
am | qualified? But | suppose 
in terms of band years we 
absolutely are an old band. It’s 
like dog years!” 


HOW’S THAT 
INSATIABLE 
APPETITE? 


When a band is playing this well 
and having this much fun, there 
must be a temptation to keep 
riding this wave. To go directly 
from the stage into the studio 
to work on new material while 
everyone’s at the top of their 
game. 


Helders admits that it is tempt- 
ing to book time in the studio 
for the weeks directly following 
the tour. 


“But it can be good or bad,” he 
says. “You might have this inten- 
tion to go in and say, ‘Let’s do 
a rock record. We'll play like 
a rock band again’. But then 
you try it and don’t really con- 
nect with the songs as much. 
Because once you're in that 
studio environment, it’s under 
a microscope a bit more. 


“So there has been a plan to try 
and do that a couple of times. 
‘Let’s go and write something a 
bit like R U Mine? or Do! Wanna 
Know?. But you can end up try- 
ing to force it a bit. So | think we 
benefit from having a breather. 
But the enthusiasm is always 
there. 


“We used to make stuff up in 
soundchecks a bit more. But 
there’s so much to focus on in 
terms of enjoying this material 
while it still feels fresh that we 
haven’t thought that far ahead 
this time.” 


Left: “I’m a big name in deep space, 
ask your mates” — Alex Turner meets 
the locals, Tokyo 


Top: “I wanna be your vacuum cleaner” — Matt Helders lends a hand Bottom: “Practising a magic trick” —- Alex Turner backstage, Central Harbourfront, Hong Kong, 3 Mai 


This is not their first rodeo. They 
toured Favourite Worst Night- 
mare for 10 months, Humbug for 
15 months, AM for 18 months. 


They know how to make long 
tours work. What’s the secret? 


. 
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“There is a lot of time on tour 
when you’re not on stage,” says 
Helders. “You have all day on 
tour to entertain yourself. So 
having your best friends around 
to do all that recreational side 


of things and still not be sick of 
each other feels nice.” 


We saw this when The Big Issue 
joined them in Budapest. No 
sooner had they had a drink 


to recover from their headline 
set on the main stage than they 
were off to a different stage to 
catch Fontaines DC - the band 
standing together, taking in the 
bright young things. 


Top: “When we're side by side” - Jamie Cook and Nick O’Malley, Golden Gai, Tokyo Bottom: “More than a part in the play” - Tom Rowley, Tokyo 


AGERTAIN 
ROMANCE 


This brilliant image, from one 
of the Tokyo concerts - of Hel- 
ders and Turner, eyes locked, 
grinning across the drumkit 
at each other - could probably 
have been taken at any show 
since the band’s inception. 


The audiences may have grown 
exponentially, the stages may 
have expanded, the music may 
have evolved and they may now 
be twice as old as when they 
started out, but in the eye of this 
increasingly big and noisy storm, 
the band remains as tight-knit 
as it ever has been. 


“| can gauge how Alex is doing, 
and if he’s having a good show or 
not even by looking at the back of 
him,” says Helders. “I can always 
tell. But there are those moments 
when he turns around and no one 
can see what he’s doing - unless 
there’s a photographer there! 


“So you can pull a face or there 
might be an inside joke. And | 
know exactly what he’s reacting 
to. Those moments are amazing. 
And it’s natural as well. We're all 
like that, really. And when it’s on 
a big scale that really brings it all 
back home.” 


The friendships at the heart of 
the band still burn strong. 


“It’s crucial. That’s how we have 
survived the madness and how 
we have the longevity. Because 
we can only be good if we’re 
having fun. Whether that’s in the 
recording process or on tour, 
but especially on tour. 


“It’s easier for us to just switch off 
and be the people we are again 
and be friends and do something 
normal because we have more in 
common than just the band. It’s 
not what brought us together. 


“| think | would struggle if we 
were a band that had all the suc- 
cess and chaos that we’ve had 
but only had that thing in com- 
mon. It’s so all-encompassing. 


“It’s a fortunate position to be 
in — that we get to do all this 
with our best friends. For me, 
that’s crucial.” 


Left: “The band were so excited” — 
Matt Helders and Alex Turner share 
a moment, Osaka 

Above: “Simmer down and pucker 
up” — Alex Turner, Osaka 


THOSE DREAMS WEREN'T 


AS DAFT AS THEY SEEMED 


Arctic Monkeys have played to 
millions of fans around the world 
since they last played in the UK. 
Does it feel like a pressure to 
come home? Or are they itch- 
ing to get out there and show us 
how well they are playing, how 
great the new songs work live, 
how they’ve grown? 


“A mixture of both,” says the 
drummer. “It’s odd, because the 
hometown gig is always a bit of 
pressure. But it’s not really from 
the show or the performance. 
It’s everything around it. Making 
sure everyone’s there and every- 
one’s got a ticket. You have to 
make sure you don’t forget to put 
your uncle on the list for tickets. 
It becomes quite funny and you 
almost forget about the show 
itself by focusing on that. 


“Now it’s at a level that is so big 
that we are really doing it where 
we grew up. Going to Hillsbor- 
ough Park. Now it feels like that 
one will be more of a celebra- 
tion. It feels like a victory lap 
even though it’s not necessar- 
ily the end of anything. 


“We are well-oiled at this stage 
of the tour. We’re playing well 
and feel good about it. Now we 
get to do it for our people again. 
I’m excited in that way.” 


So here we are. Summer is here. 
At last. And Arctic Monkeys are 
bringing their A-game to this 
string of stadium and huge park 
shows before unleashing their 
third headline appearance at 
Glastonbury Festival. 


For many of us, that will be 
the next time we see them - 
whether live or on TV. What can 
we expect? 


“The first time we did it was just 
crazy — it seemed quite early 
in our career to be headlining 
Glastonbury. It was terrifying. 
‘What do we do to bring some- 
thing special to this?’ 


“The second time was 10 years 
ago now. Enough time has 
passed for us to be allowed 
to do it again. That was at the 
beginning of the AM campaign, 
we only played one new song. 


“| think the difference now is 
that we are in a place where we 
are firing on all cylinders and 
can perform the best we can 
perform. Everyone is enjoying it 
more than ever, it seems. 


“It feels like the right time. We’re 
not quite the comeback legacy 
band. And we’re not the new 
band. We’re somewhere nicely 
in the middle...” 


Right: “I’ve conjured up wonderful 
things” — a triumphant Alex Turner, 
Bangkok International Trade and 
Exhibition Centre, Thailand, 9 March 


ONKEYS ™ 
MONKEYS 


The Big Issue’s first interview 
with Arctic Monkeys ran 

in February 2006 — just 
weeks after fan power had 
propelled their debut LP, 
Whatever People Say | Am, 
That’s What I’m Not, to 

No 1 in the charts as the 
fastest selling debut album 

in British music history 


Getting an interview with Arctic 
Monkeys back then, as now, was 
amassive coup. Because Arctic 
Monkeys were already different. 
They did things their own way. 
Only talked to the publications 
they wanted to. The band let their 
music do the talking and let their 
fans spread the word. 


As Turner told us in that first 
interview back in 2006: “It’s not 
a gimmick that we say ‘no’ to 
everything.” 


So why have they said yes to The 
Big Issue so often over the years? 


“The obvious reason is the good 
work that you do,” says Helders 
today. “The way The Big Issue is 
set up, you trust it as an organ- 
isation. | always knew The Big 
Issue. As a kid growing up in 
Sheffield, | would see The Big 
Issue being sold a lot. 


“Maybe you don’t really know 
what it is at first, but then your 
mum and dad tell you. So it has 
always been part of our lives.” 


When they grew up and were 
in a position to decide where to 
tell their story, the band stayed 
true to their politics and beliefs. 


“By the time we were in a posi- 
tion to actually do something, 
it seemed like a no-brainer to 
work with a magazine and a 
cause like The Big Issue,” con- 
tinues Helders. “You can see all 
the good work that’s been done. 
But it’s not just that. Because it 
is a good magazine. It is good 
journalism as well as being 
a good cause.” 
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THE SILENT TAKEOVER: HOW FOUR 
BLOKES FROM SHEFFIELD BECAME 
THE BIGGEST BAND IN BRITAIN 


Issue 679, February 2006 
Lighting the fuse: The Big Issue’s first 
Arctic Monkeys cover 


In 2006, Arctic Monkeys were 
brand new. Jamie Cook was 20, 
the rest of the band were just 19. 
This was just four years and two 
months after Turner and Cook 
got guitars for Christmas in 2001. 
Helders had only owned a drum- 
kit since summer 2002, when the 
band began rehearsing together. 


Even then they did things differ- 
ently. Helders told us in 2006: 
“We practised for a year before 
we did us first gig just to make 
sure that we didn’t make proper 
fools of ourselves.” 


Bandmate Turner added: “We 
always knew that it were bet- 
ter than what other people were 
doing.” 


Looking back, Helders can see 
that philosophy still in play: “We 
were trying to have realistic 
goals and milestones. The first 
was to get through a song with- 
out making a mistake. Eventu- 
ally we said we should do a gig 
— we knew whenever we did it, 
we were going to be terrified. But 
we thought we might as well be 
decent and able to get through it. 


“It’s the type of people we are. 
It is not quite perfectionist, but 
we are detail-oriented and take 
it seriously. We make sure when 
we put arecord out, we are 100% 
happy with it.” 


£2 BUMPER ISSUE 


Issue 774, December 2007 
Only ones who know: the Monkeys’ 
return to the cover 


WHATEVER 
PEOPLE SAV... 


By Christmas 2007, Arctic 
Monkeys had won the Mer- 
cury Prize and two Brit Awards, 
headlined Glastonbury, and 
followed up their astonish- 
ing debut with Favourite Worst 
Nightmare to universal acclaim. 


The Big Issue found the band in 
high spirits. Having fun. Turner 
bursting into “uncontrollable 
laughter” at Cook’s attempts 
to make himself understood to 
a French waiter in Soho. 


They didn’t seem too concerned 
about an early attempt at an 
Arctic Monkeys backlash. 
“Someone slagged us off on 
Hollyoaks,” O’Malley said. Talk 
turned, at length, to daytime TV 
and the band’s obsession with 
The Jeremy Kyle Show. 


“Those were the days of still 
having a fairly normal day-to- 
day life in terms of being at home 
in the daytime watching TV. Still 
living at home, or certainly still 
in Sheffield,” recalls Helders. 
“That was very much a part of 
my life back then. | suppose our 
tastes have improved alittle bit 
when it comes to television. But 
it’s funny to remember.” 


It’s a fascinating glimpse into 
their evolution, as they look 
back on the year they cemented 
their position as the most excit- 
ing new band on the planet. 


Thoughts were already turning 
to their third album. The one that 
would become Humbug. But 
one idea was sadly scrapped. 
We revealed that the band were 
considering rehearsing a set of 
new songs then recording them 
all in one weekend -— so far, so 
good — “and then calling it One 
Wacky Weekend!” (O’Malley’s 
idea) or “A Weekend Of Wack”, 
Turner’s preferred title... 
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“We’re always happy to work 
with The Big Issue,” Turner told 
us in 2018. And that year, we 
did something different. 


After a lengthy hiatus follow- 
ing the global success of AM 
and 18 months on the road, 
Arctic Monkeys returned with 
the high-concept orchestral 
masterpiece Tranquility Base 
Casino & Hotel. For the tour 
programme, the band turned 
to The Big Issue as Alex Turner 
talked us through some exclu- 
sive photographs. 


In one, he is signing an auto- 
graph. A rare occurrence, 
he told us, in the days of the 
selfie, “but I’ve had a lot of 
practice with my autograph 
over the years, it’s absolutely 
formidable now.” 


For Tranquility Base..., the band 
holed up in La Frette-sur-Seine 
in France. “It’s along time since 


we’ve done that on a record, 
lived in the place where we’ve 
recorded and been together 
every night. It was a fantas- 
tic experience,” Turner said. 
The band liked it so much, they 
repeated the trick for The Car, 
only this time in rural Suffolk. 


On Tranquility Base..., Turner not 
only sang, played guitar, played 
piano and keyboard;-but also 
created the sculpture for the 
album cover. “I’ve never made 
anything like that before,” he told 
us. “It gota bit groovy back there 
for a minute. This is the first time 
I’ve ever owned a craft knife... 
| went through a lot of blades.” 
The band have continued to take 
care of aesthetic matters them- 
selves - a photograph taken by 
Matt Helders was used for The 
Car's cover. 


Issue 1324, September 2018 
Star treatment: checking in to the 
Tranquility Base Hotel & Casino 


EXCLUSIVE 


INTERVIEW BY 


Issue 1528, August 2022 
Perfect sense: we take 
The Car for a test drive 


The Big Issue was founded in 
1991 by John Bird and Gordon 
Roddick. It was a revolutionary 
act that has grown to become a 
British institution. Launched to 
allow the most vulnerable people 
in Britain —- the homeless, those 
at risk of homelessness and 
those for whom dark poverty is 
circulating — to earn a legitimate 
income, vendors now, as then, 
buy the magazine for half the 
cover price, then sell for twice 
the purchase cost on the street. 
The difference is their income. 


Last year, The Big Issue sent 
intrepid young reporter Martin 
Compston (Line of Duty star and 
Monkeys superfan) to interview 
Alex Turner and report back from 
the band’s return to the stage. 


We met Arctic Monkeys on a day 
off in Budapest. It was a wild 
ride. Drinks were taken. There 
were hijinks even. Half of the 
band, plus Compston and The 
Big Issue may have ended up 
on a party boat on the Danube. 


For Compston, it was a special 
time. “Something to take to the 
grave with me,” he said. “He fit- 
ted straight in,” recalls Helders. 
“After the show the next day, we 
were hanging out and it was just 
like having one of your mates 
there. It felt like that straight 
away. He was so easy to talk to.” 


The Big Issue has helped put 
millions into the pockets of the 
nation’s poorest over the years. 
It has built its journalistic repu- 
tation on access to the biggest 
names, challenging political 
orthodoxy, looking for solu- 
tions out of poverty for those 
who need it, and creating must- 
read cultural content. 


But it has grown to be much 
more than just a magazine. The 
Big Issue is an organisation that 
exists to offer opportunity and 


Before the show, Turner and 
Compston spent 90 minutes 
shooting the breeze. Turner was 
asked if it felt like 20 years since 
the band started? 


“It probably does. But that’s an 
interesting one, isn’t it? Some- 
times you feel like you could 
walk through a door and be 
right back there. It feels like a 
long time ago, but it can be right 
behind you. 


“There’s alyric on Hello Youthat 
says, ‘I could pass for 17 if I just 
geta shave and catch some Z’s’. 


“But we've been playing The 
View From The Afternoon in 
these last few shows — and when 
I’m doing that, it feels like it would 
take more than a shave and 
asleep to feel 17!” 


change lives through enterprise. 
Big Issue Invest, the social 
investment arm, has invested 
over £400 million in over 500 
social enterprises since 2005. 
And now, through growing ven- 
tures like Big Issue Recruit and 
Big Issue Breakthrough the 
whole Big Issue Group is work- 
ing to unlock social and eco- 
nomic opportunity for the 14.5m 
people in the UK living in pov- 
erty to earn, learn and thrive. 


For more, go to bigissue.com 


Photo by Lewis Evans 


BIG 
'SSuEeE 


NEW. 
EVERY WEEK. 
ACROSS THE UK. 


Find your local vendor 
bigissue.com/vendors 


If you can’t visit your local vendor regularly then 
you Can support us now with a four-week subscription 
(which you can cancel at any time). 


You'll be supporting our frontline teams, who provide 
sales support to vendors, arrange selling locations 
and help vendors with digital and financial inclusion. 


Subscribe from just £3 per week 
visit subs.bigissue.com 


ARCTIC 
MONKEYS 


UK & IRELAND TOUR 2023 


BAND Jack Hubball Audio France Derosa Truck Driver 
Alex Turner Harold Monk Audio Matt Jackson Truck Driver 
Jamie Cook | Scott Owen Lighting Head John Slucock Truck Driver 
Matt Helders | Fraser McFarlane — Lighting Simon Sargent Truck Driver 
Nick O’Malley Rowan Denny Lighting Martin Jones Truck Driver 
Tom Rowley Jonathon Walker Lighting Gary Bunfield Truck Driver 
Tyler Parkford Dwain Edmead Lighting 

Ben Boutwood Lighting Emma Greengrass Management 

David Beaumont Lighting Sarah Abbott Management 
MANAGEMENT & CREW Kieran Wright Lighting Shivani Brooking Management 
lan McAndrew Band Manager Patrick Vansteelant Video Jack Gould Management 

James Morris Video 
Alex Turner Set & Stage Design Samuel Quick Video Adrian Bullock Tour Accountant 
Paul Normandale — Lighting Design Mark Wilkinson Video Gavin Maude Legal 
Ben Chappell Creative Director Matthew Jury Video Lewis Lawrence Legal 

Mark McAuley Video 
Steven G. Chapman Tour Manager Kieran Yates Video Matthew Cooper _— Graphic Design 
lan Calder Production Manager Alistair Wright Video 
Matthew Kettle FOH Engineer James Maggiore Catering Charlie Myatt Booking Agent 
Graham Feast Lighting Director Grant Lloyd Catering Simon Moran Promoter SUM 
William Doyle Monitor Engineer Tony Rudd Catering John Cornwell Promoter SUM 
James Kerr Video Director Sarah Money Catering Dave Corbet Promoter DF 
Helen Knox Band Party Assistant Victoria Forbes Catering Denis Desmond Promoter MCD 
Marcus Duffy Production Assistant James Kay Catering Andrew Pearson SJM Promoter Rep 
Scott Gillies Backline Technician/ Josie Corkwell Catering 

Guitar Tim Johnson Catering Buses Phoenix Bussing Services 
David Latter Backline Technician/ Antonio Javez Catering Trucking Stardes 
Percussion Alex Gray Catering Audio Solotech 
Steven Body Backline Technician Jerry Smith Band Driver Lighting Lite Alternative 
Andrew Dimmack — Backline Technician Andrew Best Band Driver Video Universal Pixels 
Robert Fender Camera Technician Darren Wood Band Driver Stage Set Tait 
Nigel Dobson Stage Manager #1 Tony Biddiscombe Bus Driver Amp Servicing Rosewell Amps 
Benjamin Sullivan Stage Manager #2 Jimmy Hamilton Bus Driver Catering Popcorn 
Nicholas Breen Set Carpenter #1 Tony Crittenden Bus Driver Rigging Rigging Box 
Jesse Silcock Set Carpenter #2 Bob Peffers Bus Driver Credentials Cube Inc 
Ameer El-Eryan Rigger Stephen Maclean — Bus Driver Freight Rock-It Global 
Christopher Harris Advance Rigger Stuart Harrison Bus Driver Merchandise Ceremony of Roses 
Steven Head Band Security Rebecca Swann Truck Driver Car Services Beat The Street Ltd/ 
Michael Revell Venue Security Barry Petit Truck Driver Crawfords 
Michael Buzza Venue Security Pat Rippingdale Truck Driver Rehearsals Production Park 
Arjan Koeman Merchandise Director Bob Morphew Truck Driver Guest Services Ginger Owl Productions 
Morty McCarthy Merchandise Gary Calderwood Truck Driver Travel Agent TAG Group 
| Ady Gray Truck Driver Insurance Broker _—__Tysers 

Mark Pantlin Audio | Tony Nichols Truck Driver Accountancy Hardwick & Morris LLP 
David Courtney Audio Mark Horner Truck Driver Legal Russells Solicitors 
Mathew Fell Audio Chris Houseman _ Truck Driver Booking Agent 13 Artists 
Dominic Green Audio Lee Croson Truck Driver Promoter SJM Concerts/ 
Richard Gough Audio Troy Truck Driver DF Concerts/MCD 
Mark Cleator Audio Bob Milnes Truck Driver Management Wildlife 
Allesandro Cestaro Audio Dave Wharton Truck Driver Entertainment Ltd 


© 2023 Arctic Monkeys Printed in the UK arcticmonkeys.com 


ARCTIC 
MONKEYS 


UK & IRELAND TOUR 2023 


29.05 BRISTOL Ashton Gate Stadium 
31.05 COVENTRY Building Society Arena 
02.06 MANCHESTER Enmirates Old Trafford 
03.06 MANCHESTER Enirates Old Trafford 
05.06 MIDDLESBROUGH Riverside Stadium 
07.06 NORWICH Carrow Road Stadium 
09.06 SHEFFIELD Hillsborough Park 
10.06 SHEFFIELD Hillsborough Park 
12.06 SWANSEA Swansea.com Stadium 
14.06 SOUTHAMPTON The Ageas Bowl 
16.06 LONDON Emirates Stadium 
17.06 LONDON Emirates Stadium 
18.06 LONDON Emirates Stadium 
20.06 DUBLIN Marlay Park 
25.06 GLASGOW Bellahouston Park 


special guests 


THEHIVES + Tit MYSTERINES 


